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2025 EDIT CALENDAR Entrepreneur

Entrepreneurs

startups

Guiding Emerging Entrepreneurs
Through the Inspiration, Launch
and Critical First Few Years of

Business
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MAXIMIZING PROFIT FOR THE YEAR AHEAD 10X YOUR SALES HOW Al CAN HELP YOUR BUSINESS
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2025 AT A GLANCE Entrepreneur

Entrepreneur Connects With Millions of Innovative Minds

. MEDIA PARTNERS
Across Every Platform and Medium AT R T T
CHANNELS
ENTREPRENEUR.COM | 7.1 MM Total Digital Population DATLY EMAIL & NEWSLETTERS
-Premium Entrepreneur Insider Members -Newsletter: 115K Global Subscribers a m
-Green Entrepreneur, Women Entrepreneur and Young Entrepreneur Channels -Dedicated Emails: 50K US Emails
-International Editions: Mexico, Latin America, Mena, India & Georgia » | -LinkedIn Newsletter: 200K US Subscribers

& msn

SOCIAL | 16.5 MM Followers MAGAZINE | 3.9 MM Magazine Readers Read on
L . & Apple News
-Access to Expertsin Live Conversations -6x Annual Digital and Print Issues
-Join Our Community On: Facebook, X, LinkedIn, YouTube, Instagram, Tik Tok, .300K Rate Base
Pinterest and Snapchat -10.72 Readers Per Copy am
.3x Entrepreneur’s Startups Issues SmartNews
. . . . n Flipboard
ENTREPRENEUR TV | On Linear, AVOD, and Streaming Platforms PODCASTS | Dynamic Insertion
-Original Programming and Custom Productions -Popular Shows and Host Personalities
Entrepreneur . . . . .
.12+ Seasons of Entrepreneur Elevator Pitch » -Available on All Major Streaming Audio Platforms \
PROBLEM| | & feedly
SOLVERS
facebook
EVENTS | 100K Event Attendees ) BOOKS | Over 2.5 MM Books Sold
-Virtual Workshops, Conversations & Events . gn(t)repsrengur -Entrepreneur Books
e B KSTORE
- Tentpole and Custom In-Person Experiences v/ B .Print, Digital and Audio Content ~ NEWSBREAK

-Monthly Motivations with 1,500 Live Attendees

Sources: MRI Spring 2025. Comscore 05/25. AAM 6/24 Statement. Social numbers as of 10/24.



https://www.entrepreneur.com/podcasts
https://www.facebook.com/Entrepreneur/
https://twitter.com/entrepreneur
https://www.linkedin.com/company/entrepreneur-media/
https://www.youtube.com/user/EntrepreneurOnline
https://www.instagram.com/entrepreneur/
https://www.tiktok.com/@entrepreneur
https://www.pinterest.com/entrepreneurmedia/
https://www.snapchat.com/p/79f50f16-1715-45da-9dd4-842c96d79d05/2407079582115840
https://www.entrepreneur.com/bookstore

2025 AUDIENCE INSIGHTS

Get to Know Today's Transformative Leaders

Entrepreneurs are the independent leaders designing the future with
their groundbreaking innovations, ventures, and missions. They are
brilliant minds with a distinctive spirit and approach to life that only one
media brand serves and supports—Entrepreneur.

BUSINESS
DECISION-MAKERS

RANKED #1

Business Owner/Partner/
C-Level Executive

68.7% Index 182

RANKED #1

Business Purchase
Decision-Maker

74% Index 152

RANKED #1

Comfortable
Taking Risks

69.7% Index 148

INFLUENCERS

RANKED #1
Opinion Leader

76.1% Index 137

RANKED #1

Influence Others’ Behaviors,
Opinions and Thoughts on
Business Issues

64.7% Index 175

RANKED #1

First to Try New
Products or Services

74.4% Index 148

AFFLUENT LEADERS

AVERAGE AGE
39

RANKED #1
Average HHI

$567,000

RANKED #1
Identify As An Entrepreneur

56.7% Index 190

Founder of BookSmarts Accounting & Bookkeeping | Jenny Groberg

i\

Ben and Nate Checketts | Cofounders of Rhone

Entrepreneur

Founder of Blavity | Morgan DeBaun

Founder of The Hustle | Sam Parr

aEENESSTa g 2
L  COBNAC

Founder of Birdy Grey | Monica Ashauer

Ipsos Spring 2024. Rankings against total brand footprints of all business titles. UPDATED: 10/24




2025 ENTREPRENEURTV

TV Content for
Inspired Minds

Entrepreneur’s exciting new network
inspires, informs, and celebrates the
people shaping the future of business.
Generate visibility with both in-program
and interstitial brand integration
opportunities featured against
premium content.

Where to Watch

Watch on Entrepreneur.com/TV as well as a growing list of
linear, AVOD, and streaming platform partners like these.

BizTV Cineverse DistroTV Sling

_ CheddarTV is available on Hulu,
Amazon Freevee, Tubi, DirectTV
Stream, Samsung TV Plus, Vizio,
and Spectrum
TabloTv CheddarTv P
Coming soon... @ LG Roxu

FEATURED SHOWS

CONTEST
Entrepreneur Elevator Pitch

\L :
— - .4

DOCUMENTARY
Killer Whales

EMMY WINNER

DOCUMENTARY
Start Up

Mlndvalley"

INSPIRATION
Mindvalley Talks

TALK SHOW
Habits and Hustle with Jennifer Cohen

-~ A
v‘ % -

Unfiltered

With Jessica Aho

INTERVIEW
Unfiltered with Jessica Abo

Entrepreneur

MARIOARMSTRONG

NEVER SETTLE

TALK SHOW
Never Settle Show

DOCUMENTARY
Tech Talk

C CEOSERIES

DOCUMENTARY
The CEOs

UPDATED:10/24



https://www.entrepreneur.com/tv

2025 ELEVATORPITCH Entrepreneur

Be a Part of the Suspenseful
Show With One Critical LINEAR SYNDICATION CHANNELS

Minute tO Ma ke It * EEP now reaches 70% of U.S. households with 15 out Entrepreneur
of the top 20 DMAs in the country. E LE "TOR PITC H

- Each episode airs four times with ALL sponsorship
integrations included.

Entrepreneur Elevator Pitch gives real
entrepreneurs the opportunity to pitch their
businesses to investors. The catch? They have
one minute to do it—the length of their actual  For our brand partners, this means custom sponsor
elevator ride up to the boardroom to meet their integrations, such as prize package moments and
potential funders.

vighettes-are seen with robust TV viewership.

3.5 MM AVG VIEWS PER EPISODE WATCH NOW

Syndication Channels:

@®©CBS Fox @ cw

DISTRIBUTION PARTNERS
=4 33MM 3MM
OTA HOMES VIA ANTENNA MONTHLY CTV, OTT, VMVPD SYSTEMS UVS
- EEP airs multiple times daily per this schedule
Distro™V) 320K - EEP Is Featur nTh 29 Platforms Where Ch rIs Available:

MONTHLY UVS

Hulu, Amazon Freevee, Tubi, DirectTV Stream, Samsung TV Plus, Vizio, Spectrum and more

Based on data from the latest season (11). UPDATED 10/24



https://www.entrepreneur.com/video/series/elevatorpitch
https://drive.google.com/file/d/1tcP7H8LkDtb0mth-g4qzhqAl0D01qY_p/view?usp=sharing
https://www.cheddar.com/watch/

2025 PODCAST NETWORK

The Voices of Entrepreneurship

Connect with the dynamic voices behind these
featured podcasts to aligh with today’s unique
perspectives on entrepreneurship.

Each show offers the opportunity to immerse

your brand into relevant conversations for leaders
driving business forward.

AVAILABLE ON:

@ Apple Podcasts

— Entrepreneur  son" Q|

# Podcasts Problem Solvers

SOLVERS

Entrepreneur

Problem Solvers

99 episodes * 2017

PROBLEM
SOLVERS

Entrepreneur

HAPPENS

[# | # ]
BEHIND THE

yelpd: torbus s | Entreprenent

Entrepreneur

CLICKIMAGES TO LISTEN NOW

PROBLEM SOLVERS

Problem Solvers with Jason Feifer features business owners and CEOs who went through a
crippling business problem and came out the other side bigger and stronger.

HOW SUCCESS HAPPENS

How Success Happens tells the inspiring, entertaining, and unexpected journeys that influential
leaders in business, the arts and sports traveled on their way to becoming household names.

BEHIND THE REVIEW

Behind the Review features conversations with reviewers and business owners about their
experiences—whether it was one star or five stars—giving listeners behind-the-scenes insights
into what was really going on.

RESTAURANT INFLUENCERS

On the new Restaurant Influencers podcast, leaders in the restaurant and hospitality space
share their secrets to Smartphone Storytelling and how to be found online.

UPDATED: 01/25


https://www.entrepreneur.com/listen/problem-solvers
https://www.entrepreneur.com/podcasts/how-success-happens
https://www.entrepreneur.com/podcasts/behind-the-review
https://www.entrepreneur.com/listen/behind-the-review
https://www.entrepreneur.com/podcasts/restaurant-influencers
https://www.entrepreneur.com/listen/behind-the-review

2025 PARTNER STUDIO Entrepreneur

Bespoke Content Marketing
Solutions for Your Brand

Entrepreneur Partner Studio, the custom
publishing and marketing division within
Entrepreneur Media Inc., produces content
that engages business owners and elevates
the conversation for brands.

Entrepreneur [%7')°E

Entrepreneur

. L
Citrix N
Brand Spotlight Partner What's This? C l |-r | x -

Cwer 400,000 organizations rely on Citrix

Ideation &
Development

ADVERTORIAL

After three decades as an industry pioneer, we've learned a fewr lessons. Like what it really
takes to bridge the gap between employee productivity and innovative thinking. And how a

Publication
Strategy

h - - . WHAT YOUR
new generation of technologies can help people quiet the noise and focus on the work that

matters most. That's why we're committed to delivering intelligent, unified workspaces that
allow individuals to take control of their work days—and empower organizations to achieve

more. SAYS ABOUT YOU

Follow Citrix on Social

00OeOO

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Integer nec volutpat
diam. Donec leo mi, porta non velit eu, sollicitudin ultrices ipsum, Aenean
sodales venenatis facilisis. Ut porttitor fringilla dictum. Quisque aliquam nunc
lorem. Maecenas vehicula at turpis mollis feugiat. Pellentesque porttitor ultricies

“Whatif?”

Writers, editors, designers and marketing
strategists create highly original, in demand
content designhed to resonate with partners’
target audiences and inspire action.

Distribution

FRINGILLA

Lorem ipsum dolor sit amet,

consectetur adipiscing elit.
at diam.

LOREM IPSUM

Lorem ipsum dolor sit amet,
consectetur adipiscing elit. _ -
Integer nec volutpat diam. E N |nteger nec
Donec leo mi, porta non
velit eu, sollicitudin ultrices " velit eu, ultrices
ipsum. Aenean sodales ips
y venenatis facilisis. Ut
porttitor fringilla dictum.
= Quisque aliquam nunc

fhoondo carpet bright

wious living room
Hivivid decorated in-
decor living real
imiure design archi-
residence residen-
nstudio condo
iihome spacious
s apartment vivid
‘ioontemporary decor
tnycozy furniture
Usinside indoor resi-

O t 1 1 t 1 iE L 0t toom kitchen studio > AAENEAN UT
p I m IZ a I O n T lisdow home spacious N
2 Hpatment vivid decorat- Lorem ipsum dolor sit amet, consectetur adipiscing
m Wy decor living real 4 = elit. Integer nec volutpat diam. Donec leo mi, porta
| Mié design architecture / ﬂ / m\(@ non velit eu, sollicitudin ultrices ipsum. Aen
f,

¥eresidential couch loft / “uh/ f ean sodales venenatis facilisis. Ut porttitor fringilla
biapet bright modern |/ ( | /L dictum. Quisque aliquam nunc lorem. Maecenas
Yfomisland floor appli- v v \ vehicula at turpis mollis feugiat. Pellentesque porttitor

SEE SPOTLIGHT EXAMPLES Itefor design sunny con- ) ultricies tristique. Aenean fringilla, lorem et dictum
Istte concrete bal-

ithtecture trendy
"8residential couch

CONTENT FORMATS

= i = 710
=4 > | 222 {05 °

ARTICLES VIDEOS WEBINARS WHITE PAPERS SOCIAL EXPERIENCES

Nl

= Entrepreneur signin Q e,
W ca umm%%‘;::gs Plan
Sponsored Content \ Brand Spotlight Partner v’Tr&:taRaises ev

‘ What's This?

Often-
‘ Overlooked Ways

Entvranvrananive

UPDATED:10/24



https://www.entrepreneur.com/spotlight
https://www.entrepreneur.com/business-news/often-overlooked-ways-entrepreneurs-can-improve-cash-flow/428440
https://www.entrepreneur.com/starting-a-business/how-alibabacom-powered-this-thriving-lawn-care-tool-company/479055
https://www.entrepreneur.com/webinars/event/539
https://www.entrepreneur.com/page/free-report-tapping-into-an-ecosystem-built-for-business-success/481026
https://www.instagram.com/p/DAZIK9SSW8n/

2025 SOCIAL MEDIA Entrepreneur

Dynamic Content Engaging 16.5 MM Followers

o - FOLLOW ENTREPRENEUR ON:
Across Every Major Social Platform

FRONJ Nin BUEESEON X

Sponsor partners can leverage Entrepreneur’s dedicated social team and influencer network to
share stories, insights and messages that drive action with our communities.

E

HAPPY NATIONAL SMALL BUSINESS WEEK QUICK TAX TIP
TAG YOUR FAVORITE SMALL BRAND

Consider a 529 plan. Starting in 2024, unused

529 funds may be rolled into a Roth IRA for the
beneficiary without incurring penalties or taxes,
assuming certain guidelines are followed. When

implemented properly, 529 plans can be an

attractive financial planning tool that may reduce

gift and estate taxes.

Entrepreneur i Free web

How to Get &
Your Products A ONE WAY TO KEEP MOMENTUM
GOING IS TO HAVE CONSTANTLY

Sold in Stores

R
CEO of Cadence inder
G LD RO of Daring Foods

i
3]

% [
i (1]

Entrepreneur ~\

Michael Korda

& =

WORKSHOPS INTERVIEWS STORYTELLING INSPIRATION CELEBRATION EDUCATION

OARY \DVICEON - INTERNATIONAL

) WELLNESS IN BUSINESS R E"“Al PAY nAv G
¥ z ; & 18 SEPTEM

The number of women-owned
businesses has grown dramatically.

From 2019 to 2023,

the growth rate of women-
owned businesses was 94%
greater than the growth of
men-owned businesses.

- i
QUICK-TAKE EXPERT THOUGHT FACTS TO INSIDER GIVEAWAYS
BUSINESS INSIGHTS ADVICE LEADERS KNOW ACCESS

MY MOST POPULAR
B LEADERSHIP TIPOFALL
Va TIME

UPDATED:10/24



https://www.facebook.com/Entrepreneur/
https://www.instagram.com/entrepreneur/
https://www.tiktok.com/@entrepreneur
https://www.linkedin.com/company/entrepreneur-media/
https://www.youtube.com/user/EntrepreneurOnline
https://www.snapchat.com/p/79f50f16-1715-45da-9dd4-842c96d79d05/2407079582115840
https://www.pinterest.com/entrepreneurmedia/
https://twitter.com/entrepreneur
https://www.youtube.com/watch?v=RbSUYQ_RQks
https://www.tiktok.com/@entrepreneur/video/7407820632529882410
https://x.com/Entrepreneur/status/1838900059343110415/photo/1
https://www.facebook.com/photo.php?fbid=908563897808490&set=pb.100059646633834.-2207520000&type=3
https://www.tiktok.com/@entrepreneur/video/7371109290020523310
https://www.instagram.com/p/DAYsRVAvtQ0/
https://www.instagram.com/p/C6Tv4gvMO_R/
https://www.linkedin.com/posts/entrepreneur-media_this-accidental-side-hustle-turned-into-an-activity-7245159914464026624-_efz?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/entrepreneur-media_pizza-activity-7242197543701352448-pMfD?utm_source=share&utm_medium=member_desktop
https://www.tiktok.com/@entrepreneur/video/7414138196826639658
https://www.facebook.com/photo.php?fbid=908030894528457&set=pb.100059646633834.-2207520000&type=3
https://www.instagram.com/p/C7kFItePf_E/?igsh=MzRlODBiNWFlZA%3D%3D

2025 EVENTS Entrepreneur

Immersive Experiences

Entrepreneur hosts a variety of events ranging
from intensive virtual seminars to fireside chats
and conferences.

LAUNCHPAD

Entrepreneurs come together to unlock the secrets to scaling their businesses with expert insights,
hands-on workshops, and inspiring leaders.

ENTREPRENEUR IN RESIDENCE

SMBs attend engaging events and workshops in a dynamic new space desighed to enhance their
business. From training sessions to topical discussions, there’s always something exciting happening at
Entrepreneur in Residence.

LEVEL UP: BUILD, SCALE AND DOMINATE

| --,;_;,j{,‘:_;‘,;,y-w--" W 0 e This high-impact, two-day event is designed to help attendees achieve and exceed their
o e R RS business goals.

HOW SUCCESS HAPPENS LIVE

Entrepreneur’s interactive interview series features high-energy conversations with influential
business leaders where the audience is part of the action.

ELEVATOR PITCH CASTING CALL

Founders come for the chance to be cast on an upcoming season of Entrepreneur’s hit show and
learn how to prepare a masterful pitch that wins over investors, customers and future partners.

UPDATED: 01/25




2025 GREEN ENTREPRENEUR Entrepreneur

Dedicated to Sustainability in Business

Green Entrepreneur offers tips and strategies for entrepreneurs striving to
incorporate more sustainable practices in their businesses or whose ventures
are in green industries. From eco-friendly hacks to the latest in electric vehicles,
Green Entrepreneur offers insight on everything entrepreneurs need to keep - Entrepreneur son [ERERN o
their businesses at the forefront of developments impacting their success.

Green Entrepreneur

| Latest from Green Entrepreneur

= 5 Renewable Energy Sources To Look Qut For in 2024 and
Beyond

» 70% of Consumers Say They'll Buy 'Green’ Products, but

Only 5% Actually Do. That's Due to a Common Marketing
N\ Mistake By Eco-Friendly Brands.
GREEN HACKS REGULATIONS SUSTAINABILITY
- 'Disappointing": World's Largest Toy Maker Abandons

Initiative to Make Recycled Plastic Toys

no J.uStice DePanment Is suing EBay’ -» Want to Go Green? A New Study Says Full-Time Remote

:“edglng Unlawful Sales Of Over 371r000 Workers Slash Their Greenhouse Gas Emissions By Half

roducts
1 The lawsuit alleges that eBay violated several environmental This S Is Rei ina the Yellow School Bus. Here's |
=9 CLIMATE P8 ENVIRONMENT NET ZERO aws, ¥ Blajboak forWreiho OVt Hardest latikieis 1ke”

Public Schools).

-a BY MADELINE GARFINKLE

GREEN
u ECO TRAVEL ﬂ ESG ENTREPRENEURS
SHOPPING ¥ RENEWABLE .
o GREEN N ENERGY %3 GREEN CULTURE

=) ELECTRIC Standard Ad Sizes: 728x90, 970x90, 300x600, 300x250, 320x50

VEHICLES $24 ECO DESIGN

LN EATING GREEN

High-Impact Units: 970x250, Article Break-In, Full-Width Unit, Skin, Mobile Interscroller

UPDATED:10/24




2025 DIGITAL AD SPECS

728x90

§ b e T o — Ty S -

L -—

»
r o
¥ L b 8 o o e e St ——— 300x600
=" -
.

STANDARD BANNERS

728x90,970x90, 300x600,
300x250, 320x50

—— Entrepreneur —

DAILY

@ Thanks for being an Entrepreneur subscriber

What are ‘Ghost Jobs'? Some employers are just leaving job openings
open -- even with no intention to fill them, to the annoyance of
applicants. Read that story while sipping your favorite Starbucks drink

which is now coming to grocery stores. Plus, meet the Entrepreneur

who's teaching kids about volunteering through family projects.

9 Haley Lewis
Content Strategy Editor

DAILY NEWSLETTERS
Database: 115K Global Subscribers
Native Integration

* Headline: 10 words, 50 characters max

* Deck: 25 words, 115 characters max

*Image: 600x338
(no or minimal text in image)

Article Break-In

KOS Stock Forecast

Shares of KOS stock have been pushing higher for the last several months. This has come as
energy prices continue rising, in addition to several milestones reached by Kosmos. This year,

HIGH-IMPACT UNITS

970x250, Article Break-1In, Full Width

Unit, Skin, Mobile Interscroller

From our sponsor

Control how people see your business.

Put your
business on
the map.

5& | € Business Connect

G Entrepreneur At Work (:-vSubs:r\ba ’\w
N Lke G comment  ( Share O OO 292 - 14 Comments
LINKEDIN NEWSLETTERS
Frequency: Weekly

List Size: 200k US Subscribers
Send Max: 200k

The fallowing is a message from our spansar,

TransUnion® ShareAble. FORHIRES

| Businesses Make Big Decision

Employment screening for all sole proprietors

A Background Check Tool Built To
Serve 100% of Small Businesses!

With some screening services, it can feel like you are stuck in the
mud. You might have to fill out an application to become a
customer or speak to a salesperson to get started. Then your
application can take hours or days to be approved or be rejected
altogether.

DEDICATED EMAILS

List Size: 50k US Emails
Send Max: 50k

s | stcogpesmes & "' oeey = Beeees By
- e e g Yt e
G - ———

PRE-ROLL
File Type: 3rd Party VAST or 1st Party

(mp4 or mov)

Max File Size: 10 mb
Duration: 15 seconds max
Frame Rate: 30 frames max
Click Through: Yes

GLOBAL SPECS

File Formats

Max File Size

Animation

In-Banner
Video/Audio
Requirements

Rich Media
Requirements

Recommendations

Entrepreneur

Jpg, .gif, .png, HTML5

300kb

15 seconds, max 3 loops

User Inithated sound, pause & mute controls

All Rich Media must be 3rd-party served includes
expanding and video ads), Expansion must be user
initiated and close on mouse-off. Audio must be muted
by default. Max pixels: 5

AMPHTML ads highly recommended. They average 10%
higher viewability and double the CIR on average. Learn
more about AMPHTML ads here and here.

UPDATED:10/24



https://support.google.com/google-ads/answer/9441426?hl=en
https://amp.dev/documentation/guides-and-tutorials/learn/a4a_spec/
https://www.entrepreneur.com/starting-a-business/the-next-startup-to-become-a-billion-dollar-company/335932#test:970x250-video
https://www.entrepreneur.com/starting-a-business/the-next-startup-to-become-a-billion-dollar-company/335932#test:breakin-test
https://www.entrepreneur.com/living/6-tech-titans-told-tim-ferriss-about-their-most-worthwhile/305393#test:full-width
https://www.entrepreneur.com/living/6-tech-titans-told-tim-ferriss-about-their-most-worthwhile/305393#test:full-width
https://www.entrepreneur.com/starting-a-business/the-next-startup-to-become-a-billion-dollar-company/335932#test:fullsize-skin
https://www.entrepreneur.com/living/6-tech-titans-told-tim-ferriss-about-their-most-worthwhile/305393#test:interscroller-test
https://www.linkedin.com/pulse/from-setback-success-4-ways-turn-your-struggles-resilience-bljge/?trackingId=sJq8EXgHSKKI4slR%2FcUttg%3D%3D

2025 PRINT SPECS

MECHANICAL REQUIREMENTS

Printing Web Offset; Binding: Perfect Bound; Magazine Final Trim Size:
Width 7.75” x Depth 10.5” Live Matter: Keep all live matter 1/4” from trim.

Space

Spread*

1/2 Spread Horiz.*

Full Page

2/3 Page

1/2 Horiz.

1/3 Page Square

1/3 Page Vertical

*For critical spread crossovers, contact Entrepreneur Advertising Production Department.

Non-Bleed/Live Image Trim
(WIDTH X DEPTH)

15" x10” 15.5"x10.5”

15" x4.75" 15.5" x5.125”
7.25" x10” 7.75"x10.5"

4.5" x9.75" N/A

7" x4.75" N/A

4.625" x 4.625" N/A

2" x9.75" N/A

(WIDTH X DEPTH)

Bleed
(WIDTH X DEPTH)

15.75x10.75"

15.75" x 5.25”"

8" x10.75"

N/A

N/A

N/A

N/A

Entrepreneur

FOLLOW THESE INSTRUCTIONS WHEN SUBMITTING MATERIALS

All ads must be submitted through AdShuttle
1. Log on to www.adshuttle.com

2. Sign into or create your account

3. Click on “Ad Submission”

4. System will guide you through the process

General Digital Advertising Material Requirements
Every ad must have two (2) contract proofs regardless of
delivery mode. All contract proofs must be made to SWOP
(Specifications Web Offset Publications) standards. SWOP
standards are available at www.swop.org.

Press Ready PDF Files Only (PDF/X-1a) Images
Use high resolution images. 300 DPI is recommended.
RGB and LAB color are unacceptable.

Images should not have ICC profiles embedded.

+ Avoid scaling images. If you must, do not scale below

* 50% or above 110%.

- Total Area Coverage should not exceed 300%.

- Avoid using JPEG images.

Fonts

+  Always embed all fonts.
Do not allow font substitutions.
Do not use True Type fonts.

Colors
Only use CMYK colors; convert spot colors to process.

Layout

Build documents in Portrait mode without scaling or rotation.

Remember, when bleed is required, provide 1/8 inch beyond
the trim area.

Do not allow marks to encroach upon the trim or bleed areas.

Transparency

- Alltransparent objects must be flattened at a high resolution.

- Avoid placing transparent objects on top of text or other critical
vector objects.

Overprint

Overprinting objects may not reproduce correctly when printed
and will sometimes disappear completely. We recommend creating
objects exactly as you want them to appear without relying on an
overprint setting.

For detailed instructions on creating your ad using specific
applications, click on the “Ad Creation Guide” or “Application
Preset File” links on the AdShuttle Homepage. You may also call
1-866-774-5784 to contact the 24-hour AdShuttle support line.

Proof Specifications

All advertisers must submit two (2) high-end digital contract

proofs that follow SWOP (Specifications Web Offset Publications)
standards with their ad materials regardless of media delivery mode.
See the Ad Creation Guide

INSERT INFORMATION

For supplied insert information, contact:
Quad, Inc.

Attn: Rick Cowan

N61 W23044 Harry’s Way Sussex, WI 53089
Phone: 414-566-2481

SEND PROOFS TO:

Quad, Inc.

Attn: Plate Room

1900 West Sumner Street Hartford, W1 53027
Phone: 262-673-1000

Entrepreneur magazine cannot be responsible for any color or
positioning variation if advertiser does not adhere to the above
specifications. Proofs that do not meet SWOP criteria will be used
for color break and content checking only.

UPDATED:10/24



http://www.adshuttle.com
https://drive.google.com/file/d/1JUwSl-qvmoIivCOenaod8czIAleEKPOS/view

2025 SALES CONTACTS

UNITED STATES

BUSINESS

Ryan Shea
CEO

Bill Shaw
President

Lucy Gekchyan
Assoc. Publisher, Marketing

CHICAGO

Steven Newman

Midwest Director,
Strategic Partnerships

Office: 312/897-1002
snewman@entrepreneur.com

MICHIGAN

Dave Woodruff
Midwest Director of Sales

Office: 248/703-3870
dwoodruff@entrepreneur.com

EAST COAST

Brian Speranzini
SVP of National Sales

Office: 646/278-8483
brians@entrepreneur.com

James Clauss
National Sales Director, Print

Office: 646/278-8484
jclauss@entrepreneur.com

Krissy Cirello
Account Director

Office: 845/642-2553
kcirello@entrepreneur.com

IMEDIAINC

WEST COAST

Mike Lindsay
VP, West Coast Sales

Office: 310/493-4708
mlindsay@entrepreneur.com

Brent Davis
VP, Franchise Sales

Office: 949/622-7126
bdavis@entrepreneur.com

Headquarters
2 Executive Cir Ste 150
Irvine, CA 92614

Office: 800/864-6864
949/264-2325

INTERNATIONAL

Entrepreneur

APAC, EUROPE

Brian Speranzini
SVP of National Sales

Office: 646/278-8483
brians@entrepreneur.com

GEORGIA

Alexsandre Siradze
Executive Director

Office: +995 599134510
alex@entrepreneur.ge

INDIA

Preetima Bhardwaj
India Head

Office: + 91 8588898248
bpreetima@franchiseindia.net

UK/MENA

Wissam Younane
BNC Publishing

Office: +971504737889
Wissam@bncpublishing.net

UPDATED: 06/25




